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BBBOnLine. Third-Party Assurance Boosts Online Purchasing: BBBOnLine Privacy,
Reliability Seals Increase Consumer Confidence; Privacy Remains Public’s Chief
Concern (survey summary). Conducted by Greenfield Online. Arlington VA:

BBBOnlLine, October 17, 2001.
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Gallup Poll. Majority of E-mail Users Express Concern About Internet Privacy.

Princeton, NJ: Gallup, June 28, 2001.

Gartner, Inc. GartnerG2 Report: 86 Percent of Online Adults Very Concerned About
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Ipsos-Reid and Emailthatpays. Canadians’ Love Affair with Email Continues.

Vancouver: Ipsos-Reid, October 30, 2001.

Ipsos-Reid. Online Security and Privacy Concerns on the Increase in Canada. Toronto:
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(survey summary). Conducted by UMR. Auckland:PC of New Zealand, September 2001.
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The Gallup Organization. Few Web Users Paying Close Attention to Internet Privacy
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Information Security in the Internet Age. Washington DC: ITAA, October 16, 2000.

Institute for Health Freedom. Public Attitudes Toward Medical Privacy. Conducted by
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www.truste.org/ppt/becg powerpoint/sld002.htm
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consommateurs du QuEbec. Surveying Boundaries: Canadians and their Personal

Information. Ottawa: Public Interest Advocacy Centre, 1995.
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(613) 941-0178; Email: mcdonald.helen@jic.gc.ca
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